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Health and wellness

Regarding your work in general, how satisfied are you with:

Your salary 51% 21% 72%

(N=169)

. Satisfied
Your work/job/role prospects 41% 229, 63%

(definition: career progression and succession)
(N =169) . Very satisfied

o
The way your abilities are used 45% 18% 63%
(N=169)




Health and wellness

. . . 1. 5.
Relative to how you feltin early 2020 - prior Discouraged Enthusiastic

to the start of the pandemic, where do you
fall on a scale from discouraged to :
enthusiastic? (N =168)

Relative to how you feltin early 2020 - prior Overnhalmed Enefg}zed

to the start of the pandemic, where do you
fall on a scale from overwhelmed to :
energized? (N =169)

Previous question 'lf rate 1, 2, or 3' display
How often do you feel that your work drains 1 -Never Reverse score 5- Often
so much of your energy that it has a negative

effect on your private life? (N =104)




Why?

Themes & Sub-themes

(N=463)

I?elevant & enjoyableé
line of work

* Exec comms are more
important than ever

* lenjoy myjob

* What we do has a lot of value

Do you feel more or less committed to making

executive communication the focus of your career

1-Less

now compared to before the experiences you had

Career changes

* I made a career change

* |wantto do something more
meaningful/find purpose

* | have no plansto change jobs

* I'd like to switch to another
organization

* Not sure what to do next

over the past three years? (N = 168)

Challenging &
exhausting work

It's challenging work/There's
lots to do

Lack of work/life balance

I'm burnt out

Increasing demands

2.22

17% Less
45% Same
39% More

3 - More

Recognition &
progress

* There's many opportunities to
grow

+ |feel valued & recognized

* lam learning & progressing

* It's good pay

* ltisrewarding

Resources & support

Administrative focus

We need a more strategic focus
Storytelling is one-sided

It's becoming more people-
focused

There's a newfound need for
collaboration

Disorganization & lack of
prioritization

It's too political

19% Experience / adjustments
Sl as a result of the

pandemic

It's a supportive environment
Lack of resources

We are expanding

Downsizing & staffing shortages
Lack of recognition

Leadership is lacking

* I'm not passionate about this
* Thisroleis unnecessary

+ lIt's discouraging

* Feelslike a joke



About executive(s) you support

How important is it for the leader(s) you support to:

Be authentic (N=169) (Z4eh/s 61.5% 89%
Be receptive to new ideas (N = 168) 41% 50% 21%

Important
Be insightful (N = 169) 42% 47% 89% .

. Very important
Be committed to diversity and inclusion (N = 169) 349% 46% 80%
Be inspiring (N = 169) 41% AVINS

Provide you feedback on your deliverables (N = 169) 48% 36% 84%

85%




The future

Of the following topics, select the top three you believe that will have the
biggest impact on your executive communication strategy this year: w-1es

55% 27% 26%
Vision of the organization 59 ‘ Workplace changes 139 ‘ Global economic tightening NEW
Since last ‘
survey Since last Since last

. survey survey

23% Operational plans -9% 8% Russian war in Ukraine NEW

22% Environmental, Social and Governance (ESG) NEW 8% Use of artificial intelligence NEW

-2% o

22% Sales/results 8% Other %

20% Changing your business model w1 7% Social justice 2%

20% Diversity and inclusion 22% 5% Company donations/community relations +2%

18% Cost reductions +14% 4% Stakeholder activism -5%

11% U.S. political fractures NEW 3% Impact of globalism -4%

9% Acquisition/s NC 2% Roe v. Wade NEW




CO l I I ' ' I e nts ® | believe artificial intelligence (Al, such as ChatGPT,
® Jasper, etc.) will have a profound effect on
Themes & SU b_themes (e’\lxzegzé.l?t)ive communication in the next five years.

(N=231)
D 25%

Strongly agree/ Neutral Strongly disagree/
Agree Disagree

. . AIwiIIhaveahugeg I Al tool hel f|i YAl There'sroomfor ! I don'tk h
SR oo s is | (ST A ve s | R vt it | [T Threz oo [ 1 donthnomwenus

impact
.+ Comms people need * here's many opportunities for
Al tools are good but can't more value added for . * Weneedto Iearn.h.ow touse improvement :
replace human contributions | them not to be replaced these tools for efficiency .+ Al programming is biased &
* Next fad e |t's happening but maybe . E'Lljlrggshees' pfu| needs to be regulated

notinthe next 5 years
+ It'll be very impactful
+ It'll have a negative effect

* Al to editillustrations & videos
would be helpful




. What they love: Access & collaboration

= More than 70% have frequent access = More than 87 % have collaborated more or
continued at the same level in the past year

Over the last year, how frequently did you directly

collaborate with your c-suite (CEO, CIO, CFO, COO) (or the Over the last year, your direct collaboration with the .
executive you worked most closely with)? (N = 167) Slincte executive you work most closely with has: (v=167) oot
v/ A couple of ti k -5%
22% R NC
o, Stayed the same %
8% Multiple 5%
times a da 14% 1%
17% Rl +7%




Long-term annual planning and strategic
measurement reactive, subjective

= How do you or your team measure the Since last

Since last effectiveness of executive communication? survey
survey [Selectup to 5] (N = 167)

= How do you and your team create plans or strategies
for executive communication? (N = 166)

" -2%
27% ﬁ\;zlcjjnd 2 EpeElls el of 10% VYLl CEO satisfaction
1 - 3 months : +1%
15% ~head 10% 49% Media coverage
volume & sentiment
SIERVELLY 2%
()
1% (2x per year) +1% 40% Social media
il interactions/sentiment +3%
37% RAALIELY +13%
33% MNEULIE +2%
1% I 2-3 years ahead NC
329% Townhall +7%
7% +4% attendance
Stakeholder -10%
29, I Newar +1% 32% satisfaction
measures




<=y Only 21% of those surveyed have dedicated
thought leadership programs

= Do you support a thought leadership plan for your executives? (- 166)

37% 21% 18% 24%

Episodically, we We have dedicated and We are considering how to We don't specifically
support thought ongoing resources to incorporate thought plan or program for
leadership support thought leadership platforms into thought leadership
communication leadership our communication
Since strategies strategies
last 5% NC -3% +7%
survey
I have access to the money | need to Since last survey
accomplish our communication goals. (N =168) (wording change):

| have the resources |
need to accomplish our
communication goals.

55%
| have access to the people | need to

accomplish our communication goals. (N = 168)
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